ALES
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Natural soundin the Fields

Musical boxes on the rice fields in Sankeng Town. Qingyuan
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1 IRB&S & Project context

1.1 BEROFIS¥F Policy benefits and support

- BMES: ERERNEHIAIRER. "B R s s B s 54 EETARHRRERRTE
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National/provincial level: Aligned with rural

revitalization, the 'Hundred-Thousand-Ten Thousand HIER, RS S HE AN S RO E AR AR EAT, (Hh APARTIR. Hich

Project', and digital countryside initiatives. ; ‘

Town level: Sankeng Town is accelerating its S, R A SO e PSSR

development as the '"Lingnan Hot Spring Capital' and a s, e R
il FOHRMAR, SN RERSE-H R, N ETRTR A

smart cultural tourism demonstration town. HARBAREI. SHECPTIL, HERESHINE, B-biBhs. +EXH, BIANSHALRRES %ﬁ

R WERIAIHEE (CEDOS BRRARA) 108308, HEHER
R UFNSEBE AR ERFERERR IR PER KR E

LR, RN S R ik

3 HFINER 4 IRFIRRE—TR 1



1 IRB&S & Project context
1.2 higfE= 9t Analysis of Market Pain Points

PHFERE: SRERNEWSLFAERRFAZAE,
FRZ A REEFRA BRI PIMATETNZEME.

TIRBEZ]]: FEE 68 AAR, BABENERIMG
RHZEGHEAR 20% .

BIEFERM: EHRPIMIBEREHFEES TR
IREEERT]]

(ESEIRK : FERSGEIE BRI ALEENIT D =
(3) . EERXCEENHHERITRARENRIA.

Lack of public spaces: Sankeng Town lacks outdoor venues
for social gatherings.

Weak secondary consumption: Despite 680,000 annual
visitors, secondary spending (excluding accommodation and
hot springs) accounts for less than 20% of total revenue.
Homogenized experiences: Traditional outdoor events lack
digital engagement and integration with local resources.
Absence of local culture: During the interview and research
process, the cultural activity score was the lowest (3). When
residents talked about their sense of belonging to the local
culture, they did not have a clear expression.

©

IR A E A
BRAL S84
BAEER
£y HRERRE
1‘(_;& EF MG 99% EXBE
N - oL E S
_mzmanz 50 e
ZIAmIRA... AMX =R
¥ AARRR
IR
= SH#=
BRNERE e
BinExH2 . @
:i"
iz Q ,E‘,ﬁgq:
BUARAE

1 Akzs{a)Rk

R FHER (BAR) ZRERE (Bx)
2019 12.00 1500

2020  8.00 900

2021 15.00 1800

2022 22.00 2500

2023  28.00 3200

2024  68.15 21800

I 5&(

mizs ]
EE
CH-ﬁ S
B Iﬁlu\ El;lz1)|
K%
360° S
S xwEn
2R
gitigit [
s I
grnez [
0 2 3 4 5
mEEREEN
EEEHRE (FT)  WREFESBA (Bx) ZREBRSE ABTIGER (TIA)
1000 2500 60.00% 125.00
700 1600 56.25% 112.50
1200 3000 60.00% 120.00
1800 4300 58.14% 113.64
2300 5500 58.18% 114.29
16000 37800 57.67% 319.88

2 ZHERRMR,
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1 IRB&S & Project context
1.3 HRE{RS{RIF User profile and preferences

SFHTEART
Young consumer
group
n (RIFTERARISIE S ML
FFER.

m ZOBR: TEES. SOHH0
RIE. XHITE;

m jHZEEEN: A35000-10007T

n EBRENE: ERT. EAR. A
BRI

RENET
Family group

MSEFFRIFNEEXLEES
FIMAR.

BILB/R: FFER). BRI,

REEFE.

iHZEEEN: A18300-5007T
HERYF: FREIRRF. 8
HER

%

KHAbRE A BF
Long-term
residents

ERESTXFRERRSE
HiE.

BILER: BEIRE, 1BE
EIARL TURIVAR;
iHZEEES]: A15200-3005T
HERYF: e, ZRThE.
AFHINIR




2 IRB7E{iL Project positioning &+ ENanobananat 5

~

_irb'f'E

China

e

B{SE(I (general orientation)

The first "farmland protection-themed" outdoor music exhibition stage in South

The core night-time supporting project of the Sanjing Town hot spring cultural
tourism, a demonstration carrier for digital rural revitalization and the
dissemination of Lingnan music culture.

IBEFE (operating system)

Aarhs + BE=InBEEX

Weekend music markets +
Daily cloud connectivity

K k=S =)

Natural sound in the Fields Musical boxes onf UGN f_|elds in Sanqing Town, ngyuan

m R SR G :
(EHERITRE R,
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2 INEE{L Project positioning
2.2 ¥ES Planning Vision

B/ —h “HEERK” Establish a "sense of connection”

EERHRS, SRS RA—HEIEES.

BAFAIRBE L FAEEIRELLMEES, BASSINIRSHY
AR, AfEBE IR HE RS IR,

KLES, HEF—HRERNERSEURIEORIR, B9

gE’JZ‘&# SFBIESIRANBTRATE—RE, By —M "

Connection with People,Nature & Progress

LT ER, ILEEEICE, IERRERER.
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2 INEESIL Project positioning
2.3 Empnthr5el#i= Competitor Analysis and Innovation Points
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2 INEESIL Project positioning

2.3 SWOT 3t SWOT Analysis

(o IESPHHBIER, BORAHMMS Y Lo ERTIAERITE ;
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e TR 52 i |- BURRBEF NSRS |
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3 U EmS 5= Core Products and Key Features

& /5 BgNanobanana4 s

3.1 i {RIFTRY “B=" ’iE Lightweight facilities of farmland protection

B IRPOIS: s R e, AR
EH RS .
m FEEgl: Eme T HEE. EIEIRE

fotEst, SCHITHRSHIBRE% .
m FigEYy: snessEaibE dmeRay o] pEEEM
L, IPRIARE S HE R SRR,

m BAE, ZAPR, BeEHETE. SFSERNWIIIBE,
FEABRERTER, BHEMSFERZSASTHAEE

XiE,
B IRREHEEROCS{T1 00 EERERREEE, RFS
FAZNEREE.

B 1 ESEHRAREFIFRT

3 ERTMANERF

2 ARFRTE

Festival Reservation

Golden Harvest Fest 2024

October 01.2026
Rural Farfalmard, Sunset Valley 8



3 U EmS 5= Core Products and Key Features ] gaNanobananat i
3.2 R LS EHFHE= 2% Music Wisdom Mini Program - Digital Operation Hub

IEEIEER . 24852IRZB R (Functionalities)

Natural Sound in the Field

(lcons) @) (EMESSTHY) SHESSRD, BASARRR |
, ML T, MESWE, (MRS EREREE

o | 8.5 JTE(LE, |
N SREANFL: L
ESEET, AREA .
RS FE S (REstEREN] |
@) Al SIS BT EETIGLEE SRR
B AlSESE: mAE  ERESILE . =
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@ @ FEY (818, R | BRIETRIES,
T LT ERAATEHIR .
. : . | [BFEIR) ‘
T _ " AR RS - XOISRERN: TESLENRRTE, T
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3 U FFmS5 5= Core Products and Key Features 1 faNanobanana i,
3.3 1B 2 IR A RiHZRAIEIF B~ Transform the auditory experience into digital assets

Q) =hiBREESFRES (NFT)

FmEX: FHASREIRERE
ZIEIIERE. BREE,

E&hﬂ%iéﬁma, BE5HE
FHE— IR X RS R .

Utilize high-fidelity equipment to
collect natural soundscapes , and
integrate them into blockchain
digital assets with unique codes.

@ Al MAEEEH (Al Music)
Create Your Unique Melody ZHRE: M EEAI SEE—Z2AMN

® }515%FE Upload materials — Al synthesis —

1919 AMEan

a1
al¥
d

>
frit

NH wmAENESR

BIZFHERE (Innovation) @ o Artistic style selection
S R stk st L . PGSR £ 30-60 WHERE
. *jﬁﬁ1§zﬁg *jﬁﬁﬂj? _/k‘il‘i;%% EI\JBE%U I JEL\_J- Al j:§7k Powered by field sounds: frogs, wind, flowing water El: %.__L):IL EE}J-FE—J: EEJ:; Eﬁ IﬁEZ}(EED ’
SXIRERA, SENEARFFEREFGRGS ISR, A ETH TS BRI
Break the traditional limitation of "one-time consumption” Your Sound Palette JEFHEISIESE  Generate a 30-60 second

in rural tourism, and through Al technology and blockchain
technology, realize the digital extraction of natural resources
and long-term benefits.

exclusive music video, support sharing to
social platforms. 10




3 U EmS 5= Core Products and Key Features e

3.4 BEIFISBEH FESIEE The dynamic dissemination of Lingnan music culture

2 N TREN: RSEERBEERINEE, EATE—ENELERE.
;5.  ESIER: BIER “BAEE B EBREN | IENE
ional ¢ %}; ZE R IS R S A 1,

FEHAERYEE The Cantonese melody in the rice fields
. fERT. REEHRYSIEEMAMER (0 (RN %) |, R A RSEAMTESHBTNNE, SHESHE.
- EERFRA: ASRFEEe LETREH. £ HZEFREHERRRE, B/ VEFINMREHEERRANE R

en’ ﬁVZZ}%/ One Century
on the Strings
Premiere of New Symphony Work A Y &

| HER S

HERER

2 T
’:{'.'u

W IVDOISSYID N104d

J21sn

1TRRA—WITER 2 = ABEEEME 3BHZARFUL (Iradh ) 4 5HET FREZRAXMUE
11



4 BILEE 5&FIEIE Business Operation and Profit Model

4.1 mIEI i {BSE Business model value chain

HFENE FIBER+BRAR+HFEE NES

DEETEB K.

Create a comprehensive rural cultural tourism experience for
tourists that combines "outdoor nature + music experience +
digital consumption”. Through the mini-program, solve all the
requirements of reservation, experience, consumption and
sharing throughout the process.

NEPSRERETEESTRE, VEFT SR
PONE REEN A IAFRIBTEEE.

Provide merchants and brands with precise marketing
channels. Through mini-program advertising and outdoor
music event sponsorship, we can reach the young consumer
group.

BRI, BT, . 2.

AR ReIERI SIBKCRE, /EFRHRZEHEM
B, REREETS, SR aaiRMEriRka, FIEel
A SRkl IS,

To create employment and income-generating channels for local
villagers, the mini-program offers free application for market stalls, a
platform for selling agricultural products, and part-time positions for

music events, thereby lowering the barriers to entrepreneurship and
employment.

A=TEENEL F LSRR BIE, PSR AER
GBI AL, H#Ea) "Rl +BR+IR+RHY" BMEAE.
To create a digital rural revitalization demonstration project for
Sanging Town, using outdoor music as the carrier to disseminate
Lingnan culture, and promoting the integrated development of
"agriculture + music + tourism + technology".

12



4 BILEE 5&FIEIE Business Operation and Profit Model

4.2 BFHREI Layered profit structure diagram

- BRTBIESHFEREN, GaERRET.
» Ticket sales from music festivals and income B EFEPHEFRE: VIPES000/ A, EE=180510/ A

from digital music constitute the main cash flow. L NNEAN )
i 24=1007c/ A, MEFESRE8.5ITRE;
B HFEFRER: ShERRs IFEm39T/(5, A

- MIREAENSanhdEEED, FRKNKIR. M EERMERRS69TT/H:
« Cultural and tourism linkage and brand B OESEEHEEEE.  sEsvim e EmEasiEs BEE NVERTET

sponsorship, expanding income sources. =L s
M iR%507T;

B FARESSRHEEMRG: & F EmsveEsEis T,
SpRRP8007c/X, mhB i 15005T/X;
. BREFETOIERN, FLIPHIE. S S

Sales revenue of music-themed cultural and m XU MVERREEE20-1007T, SRR,
creative products, deepening IP value. NEAREHE REE,

13



4 @IhEs=E58Ft%3( Business Operation and Profit Model
4.3 iI5=RER Operating strategy

b "ZIREEHPNETRT" ) BB ERA. BREEREREABREL.
Hold the "Sankeng Rice Field Outdoor Music Festival”, inviting renowned musicians and traditional
Lingnan music artists to perform together.

FR "5 | BIAERA. MOEAZSDNEPINEY, FERNAERBAEE. RS
FOS BliEZS.
Launch the "Rural Music Market", collaborating with local musicians and internet influencers to host small-scale

outdoor performances. The main profit shift focuses on booth rentals, brand sponsorships, and cultural and creative
consumption.

FFIMEFRRE, REEMPINERSERER, KEVEFYFTHREESSRIZELN "TAXRE
F", REHEARHERTFEIL,

Open an outdoor music leisure area, providing basic outdoor seating and background music. Rely on

mini-program digital collection sales and membership operations to achieve "unmanned profitability”,
while also serving as a leisure space for local residents.

14



4 BILEE 5&FIEIE Business Operation and Profit Model

4.4 SEHIEN (3 E Marketing and promotion system

@ /MNEFLEZ "HABRAE" (RR10TEIIRNEsE. aRTITFkEFRRNEs)  BiSFAEM, SoYriiR
B, SERIZEEETLIEHE.

@ KEHEHENERAMATEIINED, BRSZAIERNEERMESCENIIGISE, e el RRE R IE,

@ S5RE. MBEFENPHEFEERSFUPESE, RENVEFRRIBASFIMNERTIBEERE, 5I1SH%
V&), WSLEF R,

@ INEFEPEXREEFEROR. POEREIMERSFER LAER, EiEF PR,

@ S=hiEeoRxEE. EREIERFEE, KWIVEFR_EEER, SANTABES=mRNES, 5I1SHmT "iE
RAEFR" KRR,

@ BEENEFE "BWEsReNAKRE" &, BENRRHESSNFINED, I8SHIEBI/VERFRIEHERML,

@ FPHINSRFIHREIERIT R, AT RiSEwER, EMEFOZEE.
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5 IRB{MMES7R3E Project Value and the Future

5.1 BIARIRE5{RE Technical path and guarantee

B FSIViEREAO WecChat B 1+NEHFEERS Digital B IRRERE(LIE/SR/
Mini Program Entry management platform [B2FS ) Environmental sensors
B LBSHPIEEEF= LBS B AIFSRSREIZE Al audio (soil/meteorological/noise)
Geographical Fence synthesis engine B EAEEIHWireless
B XREEZEE Blockchain B KEUREIR 2 Hrbig data smart speaker
Verification profiling analysis m (5G/wi-Fi 6)
m #13ZZIFFALH Social Viral B EARMRZRESE Transparent
Interaction accounting system
m EXM (loT) Btz E: MERXKEKESTIRESEHRS (K. ) Mg, SEM “RAS—" BIftIR{dIE,

loT Automation Interaction: The mini-program and the background server can automatically switch the on-site background
music style based on real-time weather conditions (such as gentle breeze, light rain), achieving a "harmony between man and
nature" auditory experience.
ZEESEMETIRS: SWIAEE, RASG/Wi-Fi 6X&LES, £I55IRER Wireless smart audio
control system: Zero-damage deployment: Utilizing 5G/Wi-Fi 6 wireless coverage, the entire audio system does not require
digging and wiring, and strictly protects the farmland cultivation layer.

16



5 IRB{MMES7R3E Project Value and the Future

5.3 piEFE Kk S5FiFGLEH Financing needs and resource allocation

FFEE

RETEIRER

BUAE: XWNELEREIZES. RRILE
FHREAMBEX. TEESTMEHRER.

BeEtmiE: MEHHBRIFBERAY "SR 1E
ThnfE, WRRIEaBE). o, (KiRFE.

BUAE: Tk "ALEE" ERERMER.
Al BFEREIE HFHEPERTERM) |
X RmARF R AMIEEEEA.
BEtNE: SIFEHERE, HRERTHE
B AR ELEEEE.

Ba) "=HVEANERERT mEEH. /)
qHE/HEMLOIRE. 60+ SIERBETREN
Mg R EEEaIE S E.

ATRIIMRIR R SENRE. HEEFES
NATTERRA T 2.

IRMERW S = EEE

» EREENSAIRAA

EERSIEET

= REJFRAZR/ANE S

RIREH: 380 AT

REERECIR: MFE/KIER

iZiE: KEN "REE, BERA, BEE" NEE
REG, 15 80% LA ENRERAIER-EETNS
AP REARYIATS,
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5 IRB{MMES7R3E Project Value and the Future

5.2 I455F5l Financial forecasting

B—EFEEWHERTN (BFBR: 5507)

AP SSHRIR RiEmE it Sk &DiZiE

B R EESET + BREFRE 3025hH7T 55% EHMAETN, B34 AR
EREXTD “BR+BR'BEESH 10.0 At 20% #BE60+ R\, RUFERE
BFHHER A BEEMR + MFRm 82.5 57T 15%  BWEH, TRTERGIGHIBK

FTEIRS POAS + BRTEXE  55.0 At 10% SEBENSHEZRK

EFLRMSRY (FipztigiR)
- FUrSE_FOMBSFEE, F=FFERA.

85 (h) $—F (EXH) BF (REH) B=F (IBAH)
BEW 550 900 (163%) 1600 (177%)
EENE 240 300 450

AR 310 450 650

ZERE aahEiEI, KMEF  WEMBRERE SRS, FettlE

HIFEIR: BEPIMERABREM =SSR A 52
FENZER, KERFFEFZRIRES 30% LLL.
sl : BERRESTYHA. 2R, MEFESIEESER
fiz; SRBEAEASlERATE 100 K/,

BZMESIT: LA "SHE+REX E’Jﬁ']?ﬁ)lku_,\ﬂﬁglfﬁﬁékﬁﬂi
2285/ FHHR SN

REASZ BB (#DHRIZA: £938073)
C BHTE T b RAFRSEEE,

RS mEEM (hrx) &b &F

BREKEE 160 42% NEWES. BohiElE. TESHm
BARHE 140 37% NEFEAFE. AISIRER. BFERRSE
EHER 60 16% WOEE. BERERELR. FLSED

HittFi& 20 5% AAIfeE. BETHGH

18



5 IRB{MMES7R3E Project Value and the Future
5.4 AliSEEL RS AkEE Sustainable Development and Strategy

» 20265 ~2028F

o 2028£E~20304

o 2030£~3K¥E

SeRA=UEIRATE N, @i PIMNERT
+INER MEEFIFR, G
TUEODHEAR AISFRERK. BEHRER v o
%) SHREGEEEM. ]

! B 15 PR PSR+ INER -
i EE REFEXNEESTEOREE e . 5
! =RESLWIRFEENSE.

|« SEBELIEE: VERAEN KEEESH
5 =L | LIEZHERMAL,

_____________________________________________________________________________________________________

. SENR: ACSEEGE H
 EASORES TAERNTERE. :;

WEEERAIE: Wy AAHATE, AN
SRHSEBRMAE. BREIAE, QQs% beatsaudio. LB




6 ZE 5 Conclusion and Outlook
A AMERI=IR?

Why did we come to Sankeng?

ik "SI0 TR HEANSARHSH
<. it RRT B8 BISE S
 What kind of Sankeng do we want to see s "%gkl;_@%—ﬁ %I‘jﬂﬁ@?ﬁﬂ?}ﬂﬂ'—ﬁﬁﬂﬂ
and remember? it "EHE" TE: BESURESER 20

B

T EE

LA e

BT

e Bt



6 ZE 5 Conclusion and Outlook

LR M EIREE PN S R ER, HISEAYSZ AL MR, SEFEEZHGBERERTS SHHES,
BE=H ‘R EET FUER—-AZ ARG, ER—15 .
BAIRFHnsL, ARENESEHEZHIED; RNFEHEERESRXME, o HERXE,

S-HEESARRERCNTE, S—SRFRMMIFECNEER, S-HrMNEHERRERSBISHINE.

B 1T = in

R i P =

Natural sound in the Field Sankeng Town, Qingyuan
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HIE=

Natural soundin the Fields

ALEES
NEBEHLENSRE

Musical boxes on the rice fields in Sankeng Town. Qingyuan




